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	Title: 
	 DIGITAL HEALTH PROMOTION OFFICER

	Generic Function: 
	

	Code:
	MS20300B

	Level:
	6
	(E)




	Position in the Organization

	
	

	Reports to (Hierarchical):
	HPCE  Supervisor or Manager (if in project); Medco or Deputy Medco (if in mission)

	Reports to (Functional):
	Digital Health Promotion Unit Coordinator 

	Job Family:
	Medical & Paramedical

	Supervises (Function):
	




	Main Purpose

	

	Contribute to the implementation of digital health promotion strategy in the project for programmatic use, according to the overall project health promotion strategy and MSF standards. Supporting health promotion and community engagement activities of the project through digital tools, with strong emphasis on social media. All digital health promotion intervention should be in line with MSF’s guiding principles including medical ethics, data protection and branding.




	Accountabilities

	

	· Producing and editing content for MSF digital health promotion interventions, in line with MSF’s guid-ing principles, including medical ethics, data protection and branding. Suggesting innovations for content creation and approaches to reach MSF's digital health promotion target groups (Facebook, WhatsApp, Google search ads).
· With support from relevant MSF medical supervisors, responding to comments and conversations and providing HP services to a variety of MSF target populations.
· Helping MSF to build its digital health promotion services internally: monitoring, setting up correct processes, structuring.
· Providing support for trainings on social media for the HP team and first responders.
· Assisting sister national and regional projects upon request.
· Monitoring MSF DHP social media accounts and report to the line manager on problematic com-ments.
· Monitoring backend analytics and evaluating engagement of target population by geographic loca-tion, demographics, etc.
· Contribute to overall HP strategy, with a coherent MSF digital health promotion strategy 
· Undertaking daily work in line with the broader health promotion and operational goals of MSF.
· Participating in communication of data-collection and reporting as required.




	MSF Section/Context Specific Accountabilities

	

	























	Requirements

	
	

	Education
	· Bachelor's Degree or relative diploma qualification in Marketing, Communica-tions, Advertising, Business Studies, Public Health, Health Promotion or related field is desirable. 
· Online/digital marketing certificates are a plus.
· Registered Counsellor certificate is a plus
· Candidates without a degree may be considered if they possess significant additional experience in social media management, monitoring and content production 

	Experience
	· At least 2 years of professional experience in social media management and community building, social media content production and messaging  social media monitoring and reporting.
· Desirable: 2 years of previous experience in NGO sector and/or experience with patient support / health promotion activities.
· Demonstrated successful experience in implementing social media strategies.
· Graphic design and video production experience highly desirable.

		
	

	
	

	
	





This job description may be amended in line with the activities or evolution of the Mission.
By signing, the employee acknowledges that he/she has read, understood and accepted this document.


	Employee Name/ Surname
	

	Place and date:
	




Signature of the employee:
(To be signed in two copies, one for the employee and one for the employer)
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MSF is a civil society initiative that brings together individuals committed to the assistance of other human beings in crisis. As such MSF is by choice an association.
 Each individual working with MSF does it out of conviction and is ready to uphold the values and principles of MSF.
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